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The camera, owned in the beginning by a select cultural and artistic group, developed into a tool owned by the masses moving photography from a science and art or technology into that of a hobby or even a habit for everyday communication. The ease of using smart phones or iPads as cameras, image storage in clouds or dropbox, as well as one or two taps to transfer onto Facebook, Twitter, Tumblr, Pinterest, and other public boards or spaces matched with the capability to instantly adjust all dimensions, colors, shapes and more by cropping, editing, or merging images make photography an appealing tool for generating narratives.
Photography and Qualitative Research
Photographs have, almost since the beginning of photography, been used as a way to showcase descriptive data in social science research. One of the earliest examples was John Thomson who portrayed the life of London's poor population (Thomson & Smith, 1877) . In the United States, Jacob Riis also used photographs as a way to document "How the other half lives" in New York City (Riis, 1890) and opened the eyes of the public to the dilapidated interiors of schools in urban areas. Lewis Hine's photo documentaries of child labor were instrumental in creating the first child labor laws (Stott, 1973) .
The use of photography in qualitative research (see for example, Becker, 1986; Ball and Smith, 1992; Harper, 1994) has not been without controversy. Some scholars (Tagg, 1988) claim that photography does not allow the researcher to 'objectively' know anything while other scholars maintain that it allows researchers to understand and study aspects of life in ways that cannot be understood otherwise. The turn towards multimodal data in qualitative research (see for example, Dicks, Soyinka and Coffey, 2006) has brought back photography and visual images to the center of new approaches in qualitative research. Schwartz (1989) clarified that the gathering of photographic data only sets the stage for the central task of interpretation and reminds scholars that the " . . . tendency to treat photographs as objective evidence ignores the convention-bound processes of both image making and interpretation. In order to benefit social research, the use of photographic methods must be grounded in the interactive context in which photographs acquire meaning." (Schwartz, p. 120). Furthermore, Byers (1966) reminds us "the photograph is not a 'message' in the usual sense. It is, instead, the raw material, for an infinite number of messages which each viewer can construct for himself"(p.31). In this sense, photographs can be interpreted by the viewer in a number of ways. For example, one viewer may consider a photograph to represent the confirmation of a fact or a faithful reproduction of a place; while another may think of the photograph as a commemoration of an event. Still others may be moved to an emotional response by the photograph even if it is not related to them directly. Edward T. Hall (1966) has suggested that such responses occur because a "photograph conveys little new information but, instead, triggers meaning that is already in the viewer" (Byers, 1966, pp. 31). Barthes (1981) takes the view that that photographs can either contain information or content or they can provoke an emotional reaction. According to Barthes Photographs in qualitative research may be used as data or as a means for eliciting data (Mulvihill, 2013) .
The Scope of Photography in Qualitative Research
In qualitative research, visual methods or photography can be used as a means for stimulating conversations or interviews or they can be used as data for analysis.
Photographs allow for a foundation from which conversational interviews can start. They also allow for a less hierarchical relationship between the researcher and participant. Photo novella or picture stories are some terms used when referring to photography in qualitative research. . They may also be photographs that the interviewees themselves have taken or selected for the specific aims of the interview in an approach that is referred to as auto-driven photo-elicitation or 'reflexive photography' (Clark, 1999) .
Reflexive Photography as a Tool for Visual/Creative Qualitative Inquiry
Reflexive photography, (Harper, 1988 ) a form of photoelicitation, uses photographs to enhance participants' engagement in the interview. However, rather than being 
